Reach New Audiences in the Millions

By translating your content into multiple languages you increase your exposure to audiences totaling in the hundreds of millions. These new audiences will be able to find your content online through popular search engines in the local language, increasing your sites SEO value and penetration into markets previously untapped as a result of language barriers.

Facts about Language Specific Markets:
Spanish: spoken in more than 25 countries and with 330 million speakers. Spanish is spoken by 100 millions people in Mexico, 44 millions in Colombia, 41 millions in Spain, 39 millions in Argentina, 22 millions in the USA, and within many other Latin American countries.

By translating your content into Spanish, your content will be searchable by large populations in the following local markets: Spain, Andorra, Argentina, Uruguay, Paraguay, Chile, Peru, Ecuador, Bolivia, Venezuela, Equatorial Guinea, Colombia, Puerto-Rico, the Dominican Republic, Cuba, Panama, El Salvador, Honduras, Belize, Costa Rica, Guatemala, Gibraltar, Nicaragua, Mexico and by more than 22 million people in large portions of the United States, including New Mexico and Miami, Florida, home to more Spanish speakers than any other country/state outside of Latin America and Spain.

French is the official language of more than 75 million individuals spread throughout France, the Democratic Republic of the Congo, Canada, Madagascar, Côte d'Ivoire, Cameroon, Burkina Faso, Mali, Senegal, Belgium, Rwanda, Haiti, Switzerland, Burundi, Togo, Central African Republic, Republic of the Congo, Gabon, Comoros, Djibouti, Luxembourg, Guadeloupe, Martinique, Mauritius, Vanuatu, Seychelles. It is also widely understood in Algeria, Tunisia, Morocco and Lebanon. 

Many of these countries and a significant portion of the 75 million individuals do not speak another language, making your exposure into French-language markets dependent on creating accessible, French-language content.

Portuguese: spoken by about 160 million, mainly in Brazil and Portugal. Also spoken in Angola, Mozambique, Cape Verde, Guinea-Bissau, S. Tomé and Príncipe, East Timor.

Brazil is a rising star among the international economic scene and thanks to smart energy policies and aggressive economic growth plans will become a major new market for major sectors of industry. Tap into this fast growing, modern country of millions who speak Portuguese as a native language.

Italian is mainly spoken in Italy, with 58 million native speakers. Italy is an industrialized nation with ready access to internet services. Italy is also a major player in the EU as well as world politics and larger area economies with a significant consumer buying power.

Chinese: Anywhere from 60 to 100 million speakers according to most estimates. Cantonese is among the top 20 most spoken languages in the world. The greatest concentration of Cantonese speakers are located in southeast China, mainly in the populous Guangdong province, parts of Guangxi province, the island of Hainan, Hong Kong, and Macau. Other southeast Asian countries such as Malaysia, Singapore, and Vietnam also have a significant number of speakers. 

There is at least some economic benefit to learning or translating your materials into Cantonese, especially if you wish to do business with one of the many companies in the industrious Guangdong province. Although many speak Mandarin as a second language, most native Cantonese speakers prefer speaking Cantonese. 

Forecasted to continue its super fast growth and become a serious player on the world stage, this is an large audience of consumers ignored by many Western-based companies and industries as a result of the language barrier.

German: There are approximately 75 million German speakers in Germany, 7 million in Austria, 260,000 in Luxembourg, 3,400,000 in Switzerland, and about 1,500,000 in Alsace-Lorraine. There are many German speakers in Eastern Europe but the subject is quite sensitive and no statistics are available. The total number of speakers is said to be 120 millions. 

Germany remains one of the strongest and most stable economies within the EU and World stage. With consumer buying power in the billions of dollars, reaching out to this industrious market can result if significant growth potential.

Russian: At least 167 million people speak Russian as their mother tongue. Russian is an official language of Russia, Belarus, Kazakhstan, Kyrgyzstan as well as the UN. It is widely understood in the Ukraine, Belarus, Uzbekistan, Azerbaidjan, Turkmenistan, Moldavia and Tadjikistan.

Outside former soviet countries, Russian is the mother tongue of more than 750,000 people in Israel, where you can find Russian-language newspapers and TV channels.
English: The language that has long been the lingua franca of the business world. With the rapid growth of other local economies and the slow down being experienced in consumer spending within the United States it is, however, becoming threatened by other rising countries and their mother tongues.

Some 1,550 Human Resource and Financial directors were polled in nine countries throughout Europe as well as Australia and New Zealand.  After English, French ranked first, with 28 percent of respondents citing it as one of the most valuable languages to know while Spanish was a close second with 24 percent. Nearly 17 percent of respondents said German was the most important language to speak after English.

The modern day Global nature of business and trade has highlighted the necessity of putting out information and promotional materials in multiple languages. More than ever before, reaching out to strong markets outside of the English speaking world has become an essential strategy in maintaining strong growth in every sector of service and industry, and has become only more prevalent since the US Economy began experiencing serious slowdowns after the housing crisis and credit crunch. 

Secure the health of your business by reaching a larger, more diverse audience that participates in hundreds of local economies worldwide.
